Abstract. On the basis of constructing the model of entrepreneurial guidance perception and entrepreneurial intention, this paper investigated the 984 students of four different types of colleges and universities in Shandong province, and used PLS structural equation model analysis to verify the perception of students' entrepreneurial guidance on the attitude of entrepreneurship and entrepreneurial intentions. The results showed that the students' perception of the content and quality of the entrepreneurial guidance information has positively influenced the attitude and intention of entrepreneurship, but there are different significant among the four different types of colleges and universities. Therefore, universities should be based on their own actual situation of their students to develop entrepreneurial guidance policy.
Introduction
According to the relevant statistics, on Europe and the United States and other developed countries, the success entrepreneurial rate of college students is about 20%, but in China it is only about 2%. [1] The difference in the proportion of the difference reflects the development of Chinese college students and the immaturity of research.
Colleges and universities as the main body of entrepreneurship education has an inescapable responsibility, the colleges and universities according to their own characteristics to develop their own different business guidance activities and entrepreneurial guidance courses. These guidelines can achieve results? What is the difference between the entrepreneurial guidance effect of different colleges and universities? What are these different reasons? It is necessary to study the entrepreneurship guidance.
Based on the survey of 984 college students in 4 different types of colleges and universities in Shandong province, this research analyzed the influence of information content and value perception on entrepreneurial attitudes and entrepreneurial intentions, analyzed the impact of school entrepreneurial guidance information content and entrepreneurial intention and the difference between the four different types of colleges and universities.
Literatures Review
Entrepreneurial intention is a state of mind, is the individual in the future choice of entrepreneurial attitude, intention or possibility. [2] The relationship between attitudes and behavior can be explained by the relationship between "attitudes and intentions" and "intentions one by one". [3] Therefore, the intention is the leader of behavior, entrepreneurial intention is the premise of entrepreneurial action. Studying the best starting point for college students is the entrepreneurial intention, it can effectively help us to understand and to predict the entrepreneurial action. [4] Entrepreneurial intention theory model can be more intuitive understanding of the entrepreneurial process. At present, there are two kinds of classical theoretical models. One model is the Theory of Planned Behavior (TPB) by Ajzen (1991) [6] and anther model is the theory of entrepreneurial events (SEE) by Sokol and Shapero (1982) . [5] The theoretical model of entrepreneurial events suggests that perceived feasibility is the key factor influencing individual entrepreneurial intention. Entrepreneurial planning behavior theory that individual attitudes affect the intention. The two theories are widely used in the study of entrepreneurial intentions, and also confirm that these two theories can be a good explanation of entrepreneurial intentions.
Entrepreneurship guidance is to develop and improve the basic quality of the students for the purpose of entrepreneurship, students engaged in entrepreneurial needs of the practical skills of the process. Entrepreneurial guidance is the extension and deepening of entrepreneurship education, are the entrepreneurial spirit, entrepreneurial knowledge, entrepreneurial skills and skills passed to the process of each student. Entrepreneurship guidance includes entrepreneurial courses, business seminars, business competition, business base construction. University entrepreneurship education research found that entrepreneurship education and guidance significantly affect students' business intentions. [7] The content of entrepreneurial guidance and whether students perceive the value of entrepreneurial guidance are important factors in improving students' entrepreneurial intentions. But many studies have studied entrepreneurial education or entrepreneurial guidance as a whole environmental factor. There is no distinction between which aspects of influence is more significant, and all college or university students are considered as a whole in the study object.
This study explores the impact of students' entrepreneurial guidance on entrepreneurial attitudes and entrepreneurial intentions. The research model of this study is shown in Figure 1 and the following are the hypothesis. Hypothesis 5: College students' perception of the value of information in entrepreneurial guidance positively affects entrepreneurial attitudes.
Hypothesis 6: Different types of college students' entrepreneurial guidance factors have different effects.
Research Design

Scale Design
The questionnaire of this study is based on the individual development of college students, mainly composed of four dimensions of college students' entrepreneurial intention, entrepreneurial attitude, entrepreneurial information content perception and information value perception, as well as personal background factors and school types. There are many studies on entrepreneurial intentions and entrepreneurial attitudes, and a lot of research has been carried out. [2, 4] This study uses a total of 4 entrepreneurial intentions and 4 business attitude scale. The information content and value of the entrepreneurial guidance draws on the quality perception dimension in the study of entrepreneurial guidance satisfaction [8] and the specific policy of the university being studied. Entrepreneurial Information content awareness scale is a total of 3, mainly students of the school entrepreneurship guidance in the practice, competition and venture capital perception. The quality of knowledge of entrepreneurial information is 5, including the quality of entrepreneurial courses, the quality of information exchange, the quality of the competition and the quality of the instructor and the quality of the practice. Personal background is mainly gender, age, professional category and entrepreneurial experience.
Sample Selection
The students of this study were from Shandong University, Liaocheng University, Dongchang College, Nanshan College four colleges and universities. Shandong University is the national "211 Project", "985 Project" main construction of colleges and universities. Liaocheng University is one high level universities of Shandong Province, it's "Shandong characteristics of prestigious project construction" provincial main university. Dongchang College is the ministry of education to re-confirm for the independent college. Nanshan College is the ministry of education approved the ordinary undergraduate colleges, the predecessor of the Xinhua vocational high school, invested by the Nanshan Group. The four colleges and universities in Shandong Province are the national 985,211 universities, ordinary local colleges and universities, local independent colleges and vocational schools background private colleges and universities, basically covers the various types of domestic colleges and universities.
The survey was conducted by random sampling method, according to the proportion of the number of categories of subjects assigned to the questionnaire, the survey object is the junior students and senior students. The survey was conducted with the assistance of the entrepreneurial guidance department of each school in October 2016. A total of 1,000 questionnaires were distributed and 984 were recovered.
Data Analysis Methods and Processes
This study used the structural equation model to analyze the potential of the students' relationship between variables. At present, there are few studies on the perception of entrepreneurial guidance, and the theory is not too rich. Partial Least Square (PLS) has no strict requirements on data distribution, sample size and model recognition. In the case, the PLS method is more suitable. This study also distinguishes the path of influencing factors of college students' entrepreneurial intention. Therefore, this study chooses PLS to verify the structural equation model.
Empirical Test
Reliability and Validity Test
Since the questions used in this study were validated in other studies, the reliability and stability of the scale were measured using the combined confidence and Cronbach's α value. At the same time, the convergence validity of each latent variable is measured by the Average Variance Extracted (AVE). The difference between the square root of the AVE value of each latent variable and the correlation coefficient between the latent variable and the other latent variable to test. Table 1 is the statistical index of latent variables, showing that the combined reliability of all latent variables and Cronbach's α value are all greater than 0.7, with good reliability. And the AVE value of each latent variable is also greater than 0.5, indicating that the latent variable convergence efficiency is relatively high. 
Model Test and Result Analysis
In this study, the Bootstrapping method is used to test the path coefficient of college students' entrepreneurial guidance model, and the path coefficient is judged according to the T-value. From the model of the proposed index R2 value (Table 1) the endogenous variables can be better explained by the endogenous variables, indicating that the model has a certain ability to predict. After performing a bootstrap test of 1000 samples, the indicators of the model are shown in Table 2 . Table 2 that the vast majority of the T-values with higher path coefficients pass the T test (T> 1.96) with a significance level of 0.05, hypothesis 1, hypothesis 2, hypothesis 3, hypothesis 4, hypothesis 5 are supported. The student's entrepreneurial attitude positively affects the entrepreneurial intention, and the student's perception of the information content in the school's entrepreneurial guidance positively affects the entrepreneurial intention and the entrepreneurial attitude, and the student's perception of the quality of the information in the school's entrepreneurial guidance is also positive the entrepreneurial intentions and entrepreneurial attitudes.
The test results showed that the higher the entrepreneurial attitude of college students in Shandong Province, the higher the intention of entrepreneurship, which is consistent with the previous research results. But the higher of the entrepreneurial attitude and the entrepreneurial intention in the guidance of the school's entrepreneurial guidance, the necessity and importance of the entrepreneurial guidance in colleges and universities, but the influence of the information content is not as good as the information quality. The impact of entrepreneurial intention, which put forward the new requirements of the entrepreneurial guidance. The requirements of the guidance policy can not only focus on the content of information, but also to enhance the quality of guidance information, try to find the students really need information, the right medicine can really improve the students' entrepreneurial intentions.
In order to verify the hypothesis 6, this is different types of college students' entrepreneurial guidance factors have different effects, that is, to verify the difference between different types of schools, this study will be divided into schools after the implementation of the path coefficient test, the results shown in Table 3 . Table 3 , it can be seen that the vast majority of the T-values with higher path coefficients have passed the T-test with a significance level of 0.05 (T> 1.96), and the entrepreneurial attitudes of each college student have a significant positive impact the entrepreneurial intention, the quality of information is also a positive impact on the entrepreneurial intentions and entrepreneurial attitude. But there are obvious differences between schools in terms of attitudes and intentions in school mentoring, mainly related to the nature and type of colleges and universities, and the attitude of entrepreneurship.
The data showed that the perception of the content of entrepreneurial guidance information in Shandong University has no significant effect on the intention of entrepreneurship, and the perception of the information of entrepreneurial guidance in Liaocheng University has no significant effect on entrepreneurial attitude. This is associated with the entrepreneurial environment provided by the two schools for students. Shandong University and Liaocheng University not only has a business guidance service agencies, but also focus on strengthening the top design, the establishment of the Innovation Institute of entrepreneurship, with a relatively sound innovation and entrepreneurship education system. Shandong University through the "a passenger street", "business incubator service park", deepen the school, school, inter-school, international cooperation, to create "Shandong University 2025 Innovation and Entrepreneurs Union", creating a strong atmosphere of innovation and entrepreneurship guidance information is not only well known, but also actively involved. Liaocheng University's "business incubator" in the students also have great influence, according to Liaocheng University internal survey data showed that graduates of the alma mater to provide entrepreneurial education overall satisfaction reached 93.66%, entrepreneurship education has been deep into each student' mind. On the popularity of entrepreneurship education in Shandong University and Liaocheng University, students of the contents of the guidance of entrepreneurship is already well known, but more demand in the value of entrepreneurial guidance, such as providing more entrepreneurial opportunities to help students accumulate entrepreneurial experience.
According to the research results, Dongchang College students' entrepreneurial attitude positively affects the entrepreneurial intention, and the students' perception of the information content of entrepreneurial guidance positively affects the entrepreneurial intention and entrepreneurial attitude, and the students' perception information quality in entrepreneurial guidance also positively affects entrepreneurial intentions and entrepreneurial attitudes. Nanshan college students' entrepreneurship guidance information content of the perception of business is a negative impact, but also has no impact on entrepreneurial attitude. This is related to the nature of the two schools and the curriculum. Dongchang College and Nanshan College have career planning courses, employment guidance classes, innovative entrepreneurship education into the teaching plan, as a compulsory course for all students. Dongchang College has completed a variety of forms of employment guidance course system based on classroom teaching, lectures, training as a supplement, college students career planning competition, innovation and entrepreneurship design competition and other activities. For different levels, the characteristics of different professional graduates needs, professional, targeted advisory services. In addition, Dongchang College is located in Luxi less developed areas, students' employment is relatively difficult, students' enthusiasm for entrepreneurship, entrepreneurial guidance information content and quality of students' entrepreneurial intentions and attitudes have a positive effect. Nanshan College, the investment in entrepreneurship education is also great, but because of the predecessor of the vocational school, by the Chinese best 500 enterprises, Nanshan Group to invest in the establishment of many students for the "order training" model, the school entrepreneurial atmosphere is not strong, There is a lot of relationship, if too much emphasis on entrepreneurship, will affect students on the "order" training awareness, have a negative impact, leading to entrepreneurial guidance of the content of information perception is a negative impact on business intentions.
Conclusion and discussion
If the university does not have the depth of the student's mind, the university can not play any role. These guides have two kinds of perception of students, one is to guide the content of information, the other is to guide the quality o f information perception, These two kinds of perception can have a positive impact on the entrepreneurial attitude and entrepreneurial intention of the students, so the school should also increase the intensity of entrepreneurial guidance, strive to increase the amount of information, while the students to conduct research, to provide students really need information.
However, due to the types of university, background, the policy of entrepreneurship and entrepreneurial traditions, students' entrepreneurial attitude and entrepreneurial intentions are different. The major colleges and universities to learn the experience of other colleges and universities is important, more importantly, for their own characteristics, play their own advantages, to develop in line with their own entrepreneurial guidance courses and entrepreneurial guidance system is the real way to improve students' entrepreneurial attitude and entrepreneurial intentions.
